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DISCLAIMER
Any views or opinions expressed in the NWCC newsletter do not necessarily represent those of
the Club, its officers or committee members. No responsibility can be accepted for inaccurate or
misleading information within this newsletter.
Please note: The Third Party Liability Insurance, that the Club has taken, out only covers
members when attending events that have been booked through the Club. For other events
attended individually, please make sure that you are covered by your own insurance.
Do remember, your 'membership year’ is not 'running out', so don't panic!
Well, despite circumstances, we’re still recruiting new members, so it’s a welcome this month, to:
Celina Woski

Manchester

Bentley Continental

Let’s continue to hope that it really won’t be too long before we can all meet safely and welcome all
of our new members in person, at one of those 'events' we’ve all missed so much.
In the meantime, let's all stay safe and well and look forward to a safe and timely end to the break in
our, much missed, activities.
Finally, just a reminder that, during this period of semi (at best) isolation, our chosen Club Charity
is still very much in need of funds (possibly now more than usual), so here’s a gentle ‘nudge’ and,
should you wish to donate , you can do this easily, and anonymously if preferred, on-line at:
https://www.warringtonwomensaid.org.uk/

FRONT COVER:

1903 1.65l Autocar (US) at the Avro Heritage Show, 7th August 2018

REAR COVER:

1951 Renault Frégate, at the Culcheth Community Carnival, 7th May, 2018
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Next Club night: Yet to be decided

Backfire

CHAIRMAN,S CHATTER

Hi All,
The Stag continues to behave itself and I have
ventured out on many a short amble. I haven't had
to resort to use it for the 'Big shop' though! I have
until recently, been up to my friend Nigel Grant's
workshop to pass an hour or so. A customer has
brought in a little Austin trials car which he had
just purchased.

Now the owner fancies the concept of the
Trialling sport and, to that, end bought the above
car, the only downside is that he is too big to fit in
it! Nigel has been tasked with getting some more
legroom. Nigel's idea is to move the pedal box
forward, but, without a lot of real estate, it was
suggested to try to move the seat back. So
removing the seat, the wall and frame from
behind there was room for manoeuvre. By
repositioning the frame and replacing the
aluminium wall an extra one and half inches was
acquired to reposition the seat. The pedal box still
needs adjustment, but that will be much more
involved.
Last month I suggested that members break out
on their own and take part in the Club's 1,000 mile
Length and Breadth of Britain Tour.
One
thousand miles is the distance from John
O'Groats to Lands End and from Liverpool to
Whitby. All members have to do is have a drive
out, take a couple of pictures and check your
mileage. Enter the details on the website and
you're done! Unfortunately, our page went offline
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some time ago and it took Phil some while to get
it back up. I know at least one member was
unable to put their 'scores on the doors'! That's
tech for you, any problems you can always ring
Phil 07974 742692. The members who have
already taken part have ever so nearly reached
the halfway stage (at the time of writing). So as a
Club we have completed the distance between
Liverpool - Whitby and now from
John O'Groats we are just outside
Moffat! Phil Stott embarked on a 48
mile round trip, but thanks to his
outstanding directional skills
actually completed 70! It all adds to
the total. Details are on the front
page of the website.
This time last year we were
celebrating the fact that North West
Casual Classics are the Best
Classic Car Club in the North of the
UK! Practical Classics Mag. had
visited us at RAF Burtonwood and
we ended up on the front page of the
magazine. Also one of my favourite
s h o w s , T h e N e w t o n To w n
Extravaganza (August 1st) has had
to be done online this year, let's
hope we can get back to normal soon.
So back to where I started, the Stag. I used it to
do my part in the Length and Breadth Tour and
you will find my
pictures and details on
our website. I took an
early morning run into
Central Manchester (6
am) and then up to
Belmont. It was
fabulous to be the one
who was airing the
streets, with not a soul
in sight. The best bit
was, as I drove through
the streets between
the high buildings of
both Manchester and Bolton and listed to the
growl of the Triumph V8, who needs a radio?
Keep safe
Cheers
Nigel
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Those things on noses!
Exactly how your interest in classic vehicles began, I'm guessing that one of the first skills that you
acquired, as a youngster, was being able to spot the vehicle’s manufacturer.
Unlike today, where most vehicles are indistinguishable from their peers, and manufacturers are
almost required to emblazon their name across the bonnet in efforts to 'display the marque'!
Way back then, we just looked for the badge/emblem or whatever you would have called it.
So, I thought I'd do a feature (or more?) about some of the more notable emblems, how they came
into existence, and how they evolved over time, if they did evolve.
For simplicity, (my brain works - if it works at all - best when simplicity is a priority!), I'll deal with them
alphabetically, but, to be honest, some are so uninspiring, or blindingly obvious, that I've simply left
them out. I've also avoided those modern 'Ad-man’ explanations to justify the choice of a clearly bland
corporate emblem, focussing rather on those I consider to be more interesting, or whose definitions
have been frequently misunderstood, do enjoy.
First out of the bag is Italian tuner, Abarth:
The scorpion represents Scorpio, the
astrological sign of company founder Carlo
Abarth. At the top is the Italian flag, and the red
comes from the national racing colours of Italy.
The Abarth badge today is used on highperformance Fiats.
The badge has evolved subtly, since 1954.

‘54

‘61

Today

‘55

‘69

‘58

‘71

Next up is another Italian performance
manufacturer, Alfa Romeo:
A most mysterious car logo, the cross and maneating snake can be traced to the Italian city of
Milan and its former ruling family, the Visconti's.
It is believed that Otone Visconti, a Milanese
Knight, fought in the First Crusades and may, or
may not, have defeated a Saracen in battle and
taken the symbol of a snake devouring a man
from his vanquished foe's shield.
Alfa, for its part, claims that the snake isn't
eating the man, instead that a ‘renewed’ man is
exiting the snake.
Despite lots of ‘variety’ over the evolutionary
process, the design is faithful to the original:

‘10

‘12

‘15

‘35

‘46

‘48

‘50

‘71

‘72
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An early logo shows the four original company
names (Audi, DKW, Horch and Wanderer) each
within their own ring.

Today

The text disappeared, but the interlocking rings
have remained. They are silver, the national
racing colour of Germany.

Now to a UK marque, Aston Martin:
The second part of the name is derived from
one of the company's co-founders, Lionel Martin,
the first from Aston Hill Climb, where he was
successful.
The 'wings' badge was chosen in 1927 to
represent speed, and supposedly took
inspiration from Bentley's 'Winged B'.

Audi:
I think all of us realise that, like many car
makers, Audi was formed when a number of
other companies merged into a single business
during the 20th century.

Bentley:
Bentley started building aircraft engines in the
First World War, so wings seemed natural.
The silver of the logo represents sophistication.
There are actually an uneven number of
feathers on either side of the wing, and they have
varied throughout history.

BMW:
It’s no surprise to learn that the name is the
initials of the Bavarian Motor Works.
The black exterior circle comes from the logo of
BMW's predecessor, Rapp, while the blue and
white chequered roundel represents the
Bavarian flag and are not, as is often miss-stated,
a representation of a propeller.
The badge has evolved very little over time,
being restricted to slight changes of font and
colour only.
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Buick:
From 10903 until the mid-1930’s Buick used a
variety of badges, none of which was particularly
eye-catching.
‘59

‘05-‘11

‘11-’13

‘03-’05

‘13- ‘30

‘32-’37

However, the Detroit-based company's first real
logo borrowed heavily from the ancestral
homeland of founder David Dunbar Buick.

‘39-’42

‘42

‘40

‘2010
‘42-’47

‘47-’49

It incorporated elements like a Scottish coat of
arms, including a large crest, gold cross, and
deer head.
The emblem did evolve gradually, but in 1959,
the red, white and blue tri-shield emerged,
representing the Le Sabre, Invicta, and Electra
models that made up the day's Buick line-up and
has evolved into today’s badge.
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‘Today

Chevrolet:
Another famous marque that originally had a
much less remarkable emblem, in the form of the
maker’s signature.
Accounts vary as to what inspired Chevrolet
and General Motors co-founder William C.
Durant to help him create the car company’s
famous bowtie logo.
Some say Durant had a dream stirred by a
wallpaper design from a French hotel; or,
according to his daughter, it was a random design
he sketched on a tablecloth.
Other origin stories say it was "borrowed" from
a newspaper advertisement seen by Durant and
his wife, Catherine, on vacation in Hot Springs,
Virginia in 1912, or was modelled on the flag of
Switzerland, in honour of the birthplace of his
partner, Swiss race car driver Louis Chevrolet.

‘11
‘37-’39

‘90

‘13

‘30

‘50

‘2002

Today

Corvette

Although all Chevrolets have the ‘bowtie’
badge, Corvette models incorporate it into an
emblem also using a ‘chequer’ pattern, to show
an element of sporting involvement.
Chrysler:
Chrysler’s badge has varied considerably
during the lifespan of the company, most of the
earlier ones have incorporated the ‘seal of
approval’ and wings, but they were not easily
recognisable, certainly from a distance.
The classic Chrysler pentastar, created in 1962
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by designer Robert Stanley, changed that, and all
the vehicles were instantly recognisable for a
while.
However, this emblem was phased out
completely when the company was purchased
by Fiat in 2014.

‘28

‘30’s

represent the two opposing gears of this intermeshing transmission mechanism.

‘36
‘19

‘51
‘80

‘55

‘60’s

‘90

Today

It is often thought, mistakenly, that the
Pentastar represented Chrysler’s five different
brands in the US, but, as we in the UK know,
there were more, so, thus just another ‘myth’.
D a i ml e r-Be n z w e re th e fi rst ma j o r
conglomerate to Chrysler’s rescue, in 2008,
when the Pentastar briefly reappeared, only to
disappear when Fiat became involved.
The modern winged logo is based on the
original Chrysler logo, which has been used at
various times since 1925 and references the
Roman god Mercury.
Citroen:
I n 1 9 0 1 ,
c o m p a n y
founder André
Citroën travelled
to Poland, where
he purchased the
patent for a
double helicallycut milling gear
(such was his
o r i g i n a l
business).
T h e t w o
c h e v r o n s
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‘21

‘29

‘36

‘59

‘66

‘85

Today

The company has always been at the forefront
of innovative designs, although the emblem has
always reflected the double helical gears.
That’s all for this time, there’s plenty more to
come, so don’t be upset if your favourite has not
been mentioned - yet.
Ed.
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FBHVC Covid-19 Survey

On behalf on NWCC, Steve Tanser recently completed responses to an FBHVC Covid-19 survey,
these are the survey's results:

A summary of the results of the FBHVC Survey undertaken in May 2020
What are the effects of Covid-19?
Clubs are rising to the challenge. More are providing email magazines, most are making special
efforts to engage with members
The number of Clubs who have made, or are considering, special arrangements concerning
subscriptions (26%)
The number of Clubs seeing a decrease in membership (40%)
The number of Clubs reporting that their finances are hardly affected (53%)
The number of Clubs who have cancelled their annual rally (69%)

The approximate number of Club events cancelled as a result of the Coronavirus - 10,000 .
There is a significant increase in the use of social media and online meetings and gatherings.
Many Clubs are making special arrangements to keep in touch with older members.
Indications from tech advice lines and spares groups are that members are undertaking restoration
projects.
What are Clubs doing during the pandemic?
Communication:
e-newsletters, regular updates to social media, daily Facebook articles special efforts to maintain
contact with older members, 1-2-1 phone calls, increase in size of newsletters, more informative
articles
Entertainment
meetings and quizzes on Zoom, virtual events, broadcast talks, podcasts
Income issues
For some the loss of income from the annual Club day is important
Some charities will suffer as fund raising at events has been restricted
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Planning for the future
Holding cancelled events in 2021 but concern for older members. Focus on members who are
concerned about attending large gatherings
The number of Clubs who will be specifically focussing on future events which enable their members
to stay safe (30%)
The number of Clubs not taking special action to support their members (35%)
The number of Clubs who are planning to hold all cancelled meetings next year (50%)
The number of Clubs hoping to hold events this year (61%)
Some Clubs are having to hold on-line AGMs. In others, office holders will remain in post for a further
year. Evidence that some Clubs are finding members have time to work on stalled restoration projects
Thank you to all our Club members who took part in the survey.
Copyright FBHVC May 2020.

Thank you

strength

support

safety

WARRINGTON

women’s aid

STANDING STRONG AGAINST DOMESTIC ABUSE

support

safety

Thank you

Hi folks,
No additional news this month, just
another happy face, take care all.
Luv, Sue xxx

mary’s

meals
a simple solution
to world hunger

F o r
m o r e
information about
this charity to raise
living standards of
children in Third
World countries, see
Sue Thomas
or visit:

www.marysmeals.org
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